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2022 RATEPAYER SURVEY

As a provider of enhanced municipal
services in the Downtown Business
Improvement District (BID), the
Downtown Spokane Partnership
conducted the first annual survey of
business and property owners and
managers within the BID (Ratepayers)
in September 2022.

Results from the survey aim to inform
annual and ongoing planning, and
to better understand the needs of

Spokane’s city center. The purpose of  of the highest priorities facing
the survey is to identify factors and the city’s center. Ratepayers were
trends affecting business operations satisfied overall with the beauty

and commerce in downtown
Spokane.

and attractiveness of downtown,
with sidewalk cleanliness being
the greatest opportunity for

Overall, BID Ratepayers feel mostly improvement. Generally, ratepayers
positive about downtown as a were also satisfied with parking,

place for people to live, work

and mobility, and transportation in

play. Feedback noted public safety, downtown.
security, and adequate services for
the homeless/mentally ill as some Ratepayers were notified of the opportunity to

provide feedback via email and physical mail.

Strongly
agree

DOWNTOWN

SPOKANE...

CLEAN AND BEAUTIFUL

The flower beds and flower planters within the
BID were most appreciated by respondents.

_| contributes | |
positively isan
to the exciting
overall well-| | andactive ~ has
being of place. improved

Spokane as a whole
- over the

past year.

Strongly
disagree

isa
welcoming
and
inclusive
place.

isa good
place to
live.

has adequate
services for
homeless/
mentally ill.

Most respondents agree downtown Spokane contributes positively to the
overall well-being of Spokane and is an exciting and active place to live.

SAFETY

Perceptions of safety decline from day
to evening to night/early morning.

Ninety-five percent of respondents are
either neutral or disagree to an extent
that they feel the BID is a safe

place during the hours

of 10pm-7am.

6PM-10PM

“The flower beds
and flower planters
within the BID are
attractive and well-
maintained.”

Strongly agree
29.21%

Neutral
16.85%

HOW WOULD YOU RATE

DOWNTOWN SPOKANEAS A

ponotknow  PIWACE TO DO BUSINESS?
4%

\ Downtown received a good but mostly
fair rating as a place to do business.

Over half of respondents to this
survey reported owning their
respective business and/or
property in downtown for

over 10 years.




HOW WOULD

YOU RATE THE
FOLLOWING WITHIN
THE BID?

Both on and off-street parking
availability were rated above
fair. Micro-mobility received the
highest satisfaction score.

Off-street| | Micro-
mobility
(walking,
biking,
On-street scooters, Public

|| parking || @ etc) transit

parking |

Satisfaction Scale

PRIORITIES WITHIN THE BID

A strong majority of respondents reported public safety and
homelessness/mental iliness as the highest priorities facing the BID.

Homelessness/
mental illness

Priority Scale

Public safety

Cleanliness

Economic
development

Business support
activations

Diversity,
inclusivity &
equity

BID SERVICES

Clean & maintenance services, along with security were strongly
rated the most important of the BID services posed to respondents.
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w
n

=
=)
4

WHO FUNDED THE BUSINESS
IMPROVEMENT DISTRICT IN 20222

BID RATEPAYER ASSESSMENTS | 89%
CITY OF SPOKANE CONTRACT |

GRANTS | 1%
OTHER REVENUE |

TOTAL 2022
REVENUE

PROPERTY | 56%
TENANT | 44%

Security

(greenspace/alleyway
improvements, arts, etc.)

Urban Design & Planning

Streetscape
Improvements
(planters, lighting, etc.)
Retail Recruitment
& Retention
Hospitality
Ambassadors

Social

Programming
Outreach

N I I R
& Retention
Advertising

Marketing &

Office Recruitment
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HOW WERE RESOURCES
ALLOCATED IN 20222

SECURITY & MAINTENANCE | 59%
MARKETING & COMMUNICATIONS | 11%
EVENTS & PROGRAMMING | 8%
PUANNINGI& DEVELOPMENT | 10%
ADMINISTRATION | 12%

2022
EXPENDITURES

$1,689,619




MOST EPIC COMEBACK
SINCE 2020

REVIVAL TEA CO.
MOST UNDERRATED
THE MANGO TREE

BEST COUPLE
NEIGHBORING BUSINESSES OR BLOCK

WHISTLE PUNK BREWING
AND HERITAGE BAR

MOST PHOTOGENIC
EXTERIOR OR FACADE, OR INTERIOR

THE HISTORIC DAVENPORT HOTEL

MOST RELIABLE
MOST LIKELY NOT TO CHANGE

AUNTIE’S BOOKSTORE
MOST LIKELY TO BRIGHTEN UP YOUR DAY
BOO RADLEY’S

ONE OF AKIND
MOST UNIQUE

THE SPACE
- MOST LIKELY TO BE IN A MUSIC VIDEO
DURKIN’S LIQUOR BAR

FAVORITE FRESHMAN
BEST NEW BUSINESS

COMMON LANGUAGE BREWING CO.

BEST “GLOW-UP”
BUSINESS EXPANSION OR IMPROVEMENTS

DRY FLY DISTILLING
MOST LIKELY TO MAKE SEATTLE JEALOUS
PETUNIA & LOOMIS
MOST LIKELY TO BECOME AN INFLUENCER
THE WOODSHOP
MOST LIKELY TO SAVE THE PLANET
SPOKANE REFILLERY

BEST DRESSED
FOR STAFF OR BUSINESS MARKETING

FRINGE & FRAY
LIFE OF THE PARTY
BRICKWEST BREWING CO.




